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Today
1. Your Marketing DNA

2. Easy life marketing

3. Your essential marketing tools

4. My Wills & Probate Multiplier System



Who Am I?

➢ 1991 – 2003 Solicitor

➢ 2003 – ongoing….

Nick Jervis

Solicitor (non-practising)



My Advice
➢ > £250,000 own marketing budget

➢ > £2 million per annum marketing          

spend

➢ Consistent results for clients 

➢ The Law Firm Growth Formula



Marketing DNA

➢ Now

➢ Nurture

➢ Why it matters

➢ Your Marketing DNA



Marketing DNA
➢ Marketing DNA Now

➢ Lucky!

➢ Can turn on tap quickly

➢ Services include…

➢ Wills

➢ Probate (sometimes)



Marketing DNA
➢ Marketing DNA Nurture

➢ Not unlucky, just got to play a longer game

➢ All about offering ‘items of value’ for            

download from your website

➢ Services include:

➢ LPA’s

➢ Trusts



Your Marketing Essentials
➢ Your website

➢ Your ‘items of value’

➢ Extra leads/clients with Google Ads

➢ Cross selling

➢ The Wills & Probate Multiplier System



Website
➢ Your website’s sole purpose?

➢ Get your prospects contact details

➢ How? Build trust….

➢ Depth of expertise

➢ Proof of expertise



Website
➢ Depth of expertise

➢ Content on pages

➢ Number of pages in your services area



Website



Website



Website
➢ Proof of expertise

➢ Reviews

➢ Professional memberships (STEP etc)

➢ Number of Wills / Probate completed



Website
➢ Once built that trust:

➢ Get your prospects contact details!

➢ How? 

➢ Call to actions (now & nurture)



Website – DNA Nurture
➢ What happens if you do not offer an item of 

value?



Website – DNA Nurture



DNA Nurture Examples
➢ Everything you need to know about Trusts

➢ What is an LPA & why must you have one?

➢ Your complete guide to making a Will



Website – DNA Now
➢ What happens if you do not tell your visitor 

what to do at the end of each page?







Google Ads
➢ What are they?





Google Ads
➢ Common misconceptions/problems

➢ I don’t click on them, so no one else does..

➢ $32 billion per quarter

➢ Not generating enough clicks

➢ 300 clicks per month tipping point

➢ DIY

➢ Google Ads Express



Google Ads
➢ Amazing for ‘Now’ services.

➢ ROI: 3:1

➢ Get brilliant at it or brilliant at managing those 

doing it for you: 

➢ More clicks/less- same spend each month

➢ More clients!



2nd Easiest Way To Sell More Wills?

➢ Cross sell to ALL conveyancing clients

➢ Before exchange

➢ Not selling – serving

➢ Don’t leave it to your fee earners….



Resources
➢ Slide deck

➢ Comprehensive guide to PPC for Law Firms

www.samsonconsulting.co.uk/wills


